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Mission Statement: To inspire our students to go into Business for themselves and to equip them with the tools they need to analyse and make business decisions!
Our students will be able to develop and use a range of problem solving and analytical skills and will be able to apply them to a range of complex business case
studies. They will understand human behaviour, from the topmost manager to the lowest employee within an organisation; understand market conditions and
economic influences; and recognise the challenges firms face in their fight to be successful.
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also understanding the impact of external influences upon business. In this section of the syllabus students wiill
develop subject specific skills in the areas of break-even analysis, sales forecasting and the theoretical
underpinning of stock control (working capital). Students will also have a clear understanding of the impact that
external influences (economic, legal and competitive) can have upon business success. The purpose of this
section of the syllabus is to provide students with the fundamental skills and knowledge required to successfully
run a financially viable business that can plan for a stable financial future.

Learner Skills:

Throughout the year, the intention is for students to get a real sense of how to run a business. This will be
developed by using case studies and real data to impress upon them the wide range of challenges and
problems businesses can face, and how to deal with those in the real world. Stress is placed on the four
assessment criteria; knowledge (facts about the business theory), application (their understanding of the
context), analysis (their ability to clearly explain how the knowledge they’re citing, answers the question) and
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evaluation (their ability to explain the other side of the argument and in so doing, provide the answer with
balance).

Rationale:

For students to gain a broad education in the fundamentals of how the world of business and commerce works.
By the end of the course students should be comfortable enough with the subject matter that they can
undertake a related degree or progress into a paid higher apprenticeship in business/commerce. The education
they receive from this course should also enable them to progress well in any workplace. These skills are also
transferable to wider life and as such this course should provide students with the ability to manage their own
finances in secure way.
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Exam: Paper 2: Business activities, decisions and strategies; 2 hours

Unit 3: Investigating Business in a competitive environment; 2 hours 100

application, analysis and evaluation as their understanding of business concepts improve.
Learner Skills:

Throughout the year the intention is to build on last year’s business knowledge; Year 13 brings in a financial
element which provides challenge that wasn'’t there last year and will require thoughtful, curious analysis. By
providing pupils with real data and explaining to them the possible consequences for incorrect analysis, pupils will
see the importance of having these tools in the real world. This then needs to be taught in a way where pupils are
able to apply it, in timed conditions, and then produce extended written answers based on their analysis. This will

remain the focus, given the end point assessment.

Rationale:

transferable skills of
research, application and
evaluation.

This will inter-link with
revision of the remainder
of the specification in
preparation for the exam.
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For students to gain a broad education in the fundamentals of how the world of business and commerce works.
By the end of the course students should be comfortable enough with the subject matter that they can undertake
a related degree or progress into a paid higher apprenticeship in business/commerce.

Year 13 Teacher Josh Houston

5 periods per fortnight

Exam Paper 1: Marketing, People and Global Business 2

hours 100 marks

And Unit 3

Topic: Globalisation, Global markets and business Topic: Multi-national corporations and preparation
expansion, Global marketing for Paper 3 (investigating business in a global
context)

Subiject Skills:

Students will be required to conduct independent research in preparation for their paper 3 (investigating business
in a global context). Pre-released material will be made available for the students in the November preceding the
final exam. Students will be required to carry out independent research in relation to the pre-released material and
then summarise their key findings from their research, linking said research to potential topics that they could be
examined on. In this regard, students will be heavily involved in independent work from the middle of November
through the start of May.

Learner Skills:

Throughout the year, stress is placed on the four assessment criteria; knowledge (facts about the business theory
that they must learn), application (their understanding of the context), analysis (their ability to clearly explain how
the knowledge they’re citing, answer the question / problem that they’re being posed with) and evaluation (their
ability to explain the other side of the argument and in so doing, provide the answer with balance).

Rationale:

The education they receive from this course should also enable them to progress well in any workplace. These
skills are also transferable to wider life and as such this course should provide students with the ability to manage
their own finances in secure way.
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